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Abstract Web 2.0 strengthened both tropism of the information to be able to put on Web and brought about new
Web service. The microblogging service including Twitter is nominated for a kind of the Web 2.0 Web service. The
microblogging service functions as a sort of personal information platform of the online social network service. In
this paper, We pay our attention to tweets including URLs on Twitter, which is representative of the microblogging
service, and investigated the characteristic. As a result, we show that news sites with much number of the unique
users does not attract attention on Twitter, and the number of retweets is not even remotely related to the number
of URLs posted, and so on.
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