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Trends and Issues in Study on Tourist Behavior in the Big Data Society:
Consideration from Geographical Approaches

BEA TR Lo mer - wgd

SHIBUYA, Kazuki

Summary: Recently, it is essential for tourism to use internet and smart devices. Our search history and
browsing history, location information is gathered in real time from smart devices. Then collected data
is utilized for analyzing tourism dynamics and predicting future tourism behavior, developing a
recommendation service. In tourism geography, big data is used for investigating tourist movement. And
research about tourist movement considers method of big data analysis. But these studies just use big data as

analytical data, do not discuss the impact of big data on tourists and society.
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